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How SB 52 Would End Big Secret Political Spending 

Did You Know?  The Voters didn’t… 
• George Soros spent $1 million on Proposition 19, the initiative to legalize marijuana in California.  Voters 

saw fine print: “Paid for by the Drug Policy Action Committee to Tax and Regulate Marijuana…” 

SB 52 Increases Disclosure in All Kinds of Political Ads 

• Applies to all significant political ads at the state and local levels for and against ballot measures, 
independent expenditures for and against candidates, and sham issue ads for and against candidates. 

• Applies to all kinds of political ads:  Including TV, radio, print advertising, websites, online advertising, 
robocalls, and billboards. 

• Protects small donors:  Contributors are only eligible to be disclosed on ads if they gave at least $10,000 for 
state campaigns or $2,000 for local campaigns. 

SB 52 is Constitutional and Reasonable 

• 8 out of 9 justices in the Supreme Court's Citizens United decision noted the problems when groups run 
ads "while hiding behind dubious and misleading names".  It said we need transparent disclosure for voters 
"to make informed decisions and give proper weight to different speakers and messages." 

• The new TV ad disclosures use the same time and space as current law ― yet are much more effective. 
The new radio ad disclosures are actually significantly shorter than now ― but get rid of the speed readers. 

• The Brennan Center for Justice concluded:  "The California DISCLOSE Act, SB 52, stands on a firm 
constitutional bedrock and is worthy of support.” 

Californians are Ready for the California DISCLOSE Act 
• Two-thirds of business leaders agreed “The lack of transparency and oversight in corporate political 

activity encourages behavior that puts corporations at legal risk and endangers corporate reputations.” 
 ― Zogby International poll commissioned by the Committee for Economic Development in Oct 2010. 

• 84% of California voters said they favored legislation to “increase the public disclosure requirements of 
initiative sponsors to more clearly identify who are its major funders” in the October 13, 2011 Field Poll.  
Support was across the board, including 88% of Independents, 86% of Democrats, and 78% of Republicans. 

• SB 52 is endorsed by more than 350 organizations and leaders including: League of Women Voters, 
California Broadcasters Association, California Church IMPACT, California Clean Money Campaign, California 
Common Cause, California Forward Action Fund, Lutheran Office of Public Policy – California, Maplight, 
Redwood Empire Business Association, and U.S. Green Building Council of California. 

• 17 newspapers have editorialized for SB 52, including the Sacramento Bee, San Bernardino Sun, San 
Gabriel Valley Tribune, Fresno Bee, Los Angeles Daily News, Modesto Bee, Redlands Daily Facts, San 
Jose Mercury News, and the Merced Sun-Star. 

SB 52 will stop special interests from drowning out small business 
voices with deceptive ads while hiding behind misleading names 


